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UNISEX TRAVEL

For frequent world travelers, founder Pamela Rae launched Solavie
Eco-Global Skin/Hair Care, a line of six hair care and body wash
regimens formulated specifically for different climate regions across
the globe. Using phytonutrients from indigenous plants for each
region, Canada’s Solavie brand offers systems for mountain, urban,
tropic, shore,
plains or desert
travelers. The

>

brand claims its
ingredients—such
as St. John's

wort, lavender
and echinacea—
revitalize skin in the mountain climates; vitamins A and E, along
with evening primrose, work to protect skin and hair in urban areas.
The systems include Face Wash, Face Nourish, Body and Hair Wash,
Body Nourish and Hair Nourish/Style in neutral fragrances and in
unisex, travel-friendly bottles. www.solavie.com

RICH TREASURE

Retailing at $1,000 a jar, Swiss luxury skin care brand La Prairie
launched its new antiaging product, Cellular Cream Platinum

Rare. Utilizing a formula of peptides, vitamins and antioxidants,

the brand claims the cream noticeably lifts and firms skin for a
glowing, vouthful appearance. Targeted at the extreme female luxury
consumer, the cream contains rare pure platinum to maintain an
optimal electrolyte and fluid balance in the epidermis, enabling
cells to function better. In conjunction with other semi-precious
ingredients such as malachite, hematite and resveratrol, the product
is said to adjust to various temperatures and climates to protect

skin and prolong hydration, as well as reduce deep wrinkles and
facial lines. Cellular Cream Platinum Rare is contained in a hand-
crafted jar, with a decorative Swarovski crystal on the accompanying
applicator. La Prairie products are available exclusively online in the
U.S., Australia, Europe and Asia. www.laprairie.com

AGE ADVANTAGE

Matis Paris—the professional

French skin care brand

]
that launched its AvantAge !T él E' :
collection in 2008, which is S .
formulated to protect skin from . 5 o  — =
environmental elements—has ——

introduced a range of five new

daily and weekly cleansing formulas. A emulsion, a lotion, a foam,

a hydrating mask and a product called Youth Grain are formulated

to protect skin from winter wind burn and dryness—purple orchid
is an ingredient utilized throughout the line. Matis Paris is available
globally from select distributors. www.matis-paris.com
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